
1. 

V Semester B.Com. (Regular) Degree Examination, January/February - 2025 

Time : 2% Hours 
Instructions to Candidates: 

a) 

b) 

c) 

d) 

Consumer Behaviour and Market Research-Marketing Elective 

(NEP Freshers+Repeaters Scheme 2023-24 Onwards) 

e) 

Answer any Five of the following questions. Each question carries Two marks. 

Reg. No. 

COMMERCE 

All the Answers should be written completely either in English or in Kannada. 

What is a Research Design? 

SECTION -A 

Give the meaning of Consumer Behaviour. 

What is meant by Opinion Leadership? 

What is T-test? 

C506 

Mention two types of Tabulation. 

Maximum Marks : 60 

(5x2=10) 

|P.T.O. 



2. 

3. 

4. 

5. 

6. 

g) 

What is sanying 

What is neant bv culture" 

Answer any Four of the following questions. Each question carries Five marks. 

(2) 

SECTION -B 

Mention any tive chareteristies of Marketing Researeh. 

Write a note on *Howard Sheth" Model. 

Briefly explain the Consumer Decision Making Process. 

Write a note on different types of tests used in statistical analysis. 

DEB50 

Differentiate Questionnaire and Schedule. 

(4x5= 



8. 

9. 

11. 

7. 

(3) 

SECTION-C 

Answer any Tvo of the following questions. Each question carries Twelve marks. 

Explain the contents of a Rescarch Report. 

Explain in detail the Marketing Rescarch Process. 

Explain the Environmental Determinants of Consumer Behaviour. 

SECTION -D 

DEBC50 

Answer any One of the following questions. Each question carries Six marks. 

(2x12=2 

10. Design a questionnaire to collect information on consumer satisfaction on a specific of your choice. 

Write a report on the marketing problems faced by an organization. 
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