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V Semester B.Com. (Regular) Degree Examination, January/February - 2025
COMMERCE
Consumer Behaviour and Market Research-Marketing Elective

(NEP Freshers+Repeaters Scheme 2023-24 Onwards)

Time : 2% Hours Maximum Marks : 60

Instructions to Candidates:
All the Answers should be written completely either in English or in Kannada.
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Answer any Five of the following questions. Each question carries Two marks.
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I. a) Givethe meaning of Consumer Behaviour.
MTT ZBRCETOD WTE EPA.

b)  Whatis meant by Opinion Leadership?
TROL TPODTZ DOTWTER?
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c)  Whatisa Research Design?
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d)  Mention two types of Tabulation.
DTD LTI0DH FRCTFMYR, WLeDA.

e) Whatis T-test?
‘T-wbei’ OTITEZY?
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) Whatis meant by culture
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Answer any Four of the tnllm\ ing questions. Each question carries Fiv  marks

s“e\‘\ ::,\,‘t: ::::\: -\P:'b‘: N\Jl \ﬁ e‘\\sag) b\’ ﬁsﬁ Wm ‘-“05'1‘“ (4x5
T -«
2. Mentionany tive charcteristics of Marketing Research.
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3. Write a note on “Howard Sheth™ Model.
TEAT|EF 3T 300 uf umed 230
4. Briefly explain the Consumer Decision Making Process
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Answer any Two of the following questions. Fach question carries Twelve marks.
PRTOTTR OTW JBNOR ev3T Hed. H3odrodin =2 oo WoBINY.  (2x12=.
L~ o ) - 4 )
7 Explam the contents of a Research Report.
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8. Explainin detail the Marketing Rescarch Process,
TRWVEE TOZWFTO TBORHODD,
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9. Explain the Environmental Determinants of Consumer Behaviour,
NeBTO IRBJIFOD TOIT ATOFTING, O[O,
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Answer any One of the following questions. Each question carries Six marks.
CIRYTRTEIL ot JZR wozor. TS TPk v woInYE:, JRoRWLIH. (1

10.  Design a questionnaire to collect information on consumer satisfaction on a specific |
of your choice.
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1. Write a report on the marketing problems faced by an organization.
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